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Our annual review of the UK’s Top 150 food and soft drink producers highlights a number of trends impacting
the industry, with dynamic smaller brands and larger unbranded businesses both chipping away at the large
brand owners who have historically held primacy within the industry. Meanwhile globalisation presents new
competitive pressures but also opens up further opportunities for those with real strength.

These shifts in the industry pose a number of questions for producers:

� Have I got the right balance between scale and differentiated focus in markets where consumer tastes,
shopping channels and media consumption are all fragmenting?

� Am I alert to new competitive pressures that international players may exert in my categories?

� Are there brands, products and capabilities in my business with international potential and how can I best
develop these?

If the OC&C Grocer Top 150 feature and these themes resonate with you we’d love to meet up and share our
thoughts with you.
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